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                     Abstract 
 
Represented by Yanshan petrochemical television enterprise TV station in 
China, was founded in the 1980 s, the development to the peak in the 90 s; But with 
the advent of the era of mobile new media, with China national radio and television 
networks integration to the end, make Chinese enterprises gradually lost TV industry 
advantage, how to make Chinese enterprises television industry status will not be 
eroded? How to changing the function of self in the enterprise publicity single? This 
has become a pain spot problems in the development of Chinese enterprise TV 
station. This article through to the television industry, new media, the APP, mobile 
new media, such as theory of normative research, by Magang APP, LuAn television, 
Laiba APP, new media APP Yankuang empirical case evidence to conclude that 
mobile new media APP system is the development of Chinese enterprise TV out of 
predicament, realize the industrial transformation and effective way to sustainable 
development. 
China enterprise TV mobile new media APP system platform, the enterprise 
newspaper, television, magazines and other aggregation "news" content, not only 
retained the enterprise TV propaganda function, at the same time an extension of the 
media on the space and time for the enterprise provides the way; It truly achieve the 
"gather user, popularity, expand communication, attract investment, to attract 
customers, expand channels". Enterprise TV via mobile new media APP system 
service, social, local, and a number of characteristics, effectively enhance the brand 
influence, to strengthen the enterprise staff loyalty, reduce the operating costs, 
improve the enterprise TV industry value, for enterprises to realize the construction 
of Internet + industry to provide the reference. 
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第一章  绪  论 
第一节  研究背景及意义 
一、研究背景 
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万人。 我国网民中使用手机上网的人群占比进一步提升，由 2014 年的 85.8%






开发设计的 App 已经有百万之多（最主要的 Appstore 有 60 万、AndroidMarket 













    中国企业电视媒体的发展高峰期在 20 世纪 80 年代末到 90 年代初期时期，
那时中国的有线电视网络最早被运用于各级企业建设，企业电视台为丰富区域
内职工文化生活而发展起来的，1990 年 11 月颁布“有线电视管理暂行办法”
标志着中国有线电视进入了高速、规范、法制的管理轨道，朝大容量、数字化、























    20 世纪 90 年代以来，随着数字虚拟技术、移动通信技术以及计算机网络
技术的不断创新和进一步发展，传统媒体和产业之间的界限正在由清晰逐渐走
向模糊，融合重组已成为时代发展的大趋势。1997 年美国学者 Greenstein 和
khanna 提出“媒介产业融合是为了适应产业增长而发生的产业边界的收缩或消
失”[2]。 
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